Best Western Hotels & Resorts is
an award-winning global family
of hotels located in over 100
countries and territories that offers
accommodations for all types of
travelers. Headquartered in Phoenix,
Arizona, the privately held hotel
brand has a global network of 4,200+
hotels in more than 100t countries
and territories worldwide. Best
Western offers 13 hotel brands, which
includes Best Western Plus, Best
Western Premier, Vib, GLO, Executive
Residency , Sadie Hotel, Aiden Hotel,
BW Premier Collection, and BW
Signature Collection among others
to suit the needs of developers and
guests in every marke
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LED lighting is articulated on the side
of the building and in the glowing
blue scarf, providing an unmistakable
beacon at night, while the “Lite Brite"
wall greets guests' outside and
extends inside behind the glowing
welcome desk. During the day, the
alternating blue and gold window
panes bring the building to life.
In search of its roots, we need to go
back to 1946 — when Best Western
Motels was founded by M.K. Guertin,
a hotelier with 23 years of experience
in the business. The chain begins as
an informal link between properties
with eac recommending other
Iodplnlg establishments to travelers.
T “referral system" consists of
pb calls from one desk operator
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BEST WESTERN | GLOBAL POWER BRAND

of margin for complacency in today's
globalised ‘one world — one service',
Best Western's launch of acompletely
reimagined and modernbrandidentity
last year clarifies its diverse portfolio
and signals exciting changes at Best
Western. Aninvestment of $2 billionin
property improvements is enhancing

and broadening the brand's appeal.
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Around the middle of the
last century Best Western
became the largest motel
chainin the industry with
699 member properties
and 35,201 rooms and since
then it has been a story of
growth driven by endless
innovation and success.

Some of Best Western's
newest brands, like Vib and
GLb provide unique options
for today's travelers —

not ignoring the roots

— the tradition of finest
hospitality.

The 13 hotel brands under
the group has a global
network of 4,200t hotels in
more than 100t countries
and territories worldwide.

As the erstwhile power
punch - "World's Largest
Lodging Chain” changed to
"The World's Largest Hotel
Chain”. Best Western has
now set out to be a leader
in the internet, mobile and
social media space too.






